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A Play in Four Acts

Act I A Time Like No Other

Act II Tectonic Plates Shifting

Act III Introducing Public Engagement

Act IV How Public Engagement Works

Thesis:  The world has changed in a fundamental way, 
requiring reassessment of communications strategy and 

programming
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Act I ςA Time Like No Other

άLǘϥǎ ŀƭƭ ŀōƻǳǘ ŎƻƴŦƛŘŜƴŎŜΣ ǎǘǳǇƛŘΦ 9ǾŜǊȅ 

financial system depends on trust. People 

have to believe that the institutions they 

deal with will perform as expected. We are 

in a full-blown crisis because investors and 

ŦƛƴŀƴŎƛŀƭ ƳŀƴŀƎŜǊǎ ƘŀǾŜ ƭƻǎǘ ǘƘŀǘ ǘǊǳǎǘΦέ

Robert J. Samuelson, Newsweek
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The Crisis:
Failure of Policy and Communications

É Shocking ineptitude in business management

É Lack of government regulation

É Complete breakdown of communications
É Private sector over-promises, under-delivers

É Government uses old model of media relations

http://www.sedlabanki.is/?pageid=194
http://images.google.com/imgres?imgurl=http://www0.gsb.columbia.edu/students/organizations/saba/ibc/images/logos/aig_logo.jpg&imgrefurl=http://alexbitterman.wordpress.com/&h=424&w=856&sz=110&hl=en&start=5&usg=__Dci6-ZR-SxxE5XtZdd5039qablw=&tbnid=XHEF0uRsEheu2M:&tbnh=72&tbnw=145&prev=/images?q=aig&hl=en&sa=N


Iƻǿ ǘƘŜ ά.ŀƛƭƻǳǘέ ǇŀŎƪŀƎŜ ǿŀǎ ƭƻǎǘΧ

Then found


